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Public Relations

Indian Railways’ PR set up is responsible for disseminating 
information about various policy initiatives, services, concessions, 
projects, performances and developmental activities undertaken 
by the Railways. It plays an important role in building both the 
corporate and social image of IR.

Publicity campaigns are launched to educate the rail 
users on various aspects of railway working including safety 
and security norms in order to create awareness among the 
masses. During the last financial year, a special brand building 
advertisement campaign was undertaken entitled ‘We Deliver’. 
Special campaigns were also undertaken by IR on revised Tatkal 
Scheme, need for carrying identity proofs while travelling with 
Tatkal tickets, information about the various Summer Specials, 
safety norms at unmanned Railway Level Crossings, hazards 
of roof top travelling, trespassing of railway tracks, menaces 
of touts in booking of the tickets, drugging of passengers by 
strangers on trains and at railway stations, etc. Special TV spots 
were also conceptualized and these social awareness spots and 
messages have been telecast frequently. 

The Ministry of Railways participated in the ‘India 
International Trade Fair 2011, organised at Pragati Maidan, 
New Delhi. A specially made 3-D Model of Steam Engine 

Annual Training Camps

The Railway TA personnel have to undergo 30 days 
of mandatory annual training every year to keep themselves 
physically fit and accustomed with military discipline, arms 
& ammunition, defence techniques, etc. The annual training 
camps were duly conducted for the Railway TA personnel of the 
six Railway TA Regiments during 2011-12.

Recruitment/Discharge

During 2011-12, 480 Railway TA personnel and 1 Officer 
were inducted into various Railway TA Regiments while 162 
Other Ranks (ORs), 12 Junior Commissioned Officers and 1 
Officer were discharged/retired from TA Regiments.

Tourist information centre of Rajasthan at 
Jaipur Railway Station.

Ramp connectivity provided at Bilaspur 
Station.

A view of dwelling unit, CLW township.

One DEMU decorated for its inaugural run 
at Balurghat Station of Katihar Division.
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and a Coach and a number of static models of various trains 
were the main attractions. The main focus of the exhibits was 
connecting the people of India with emphasis on the promotion 
of tourism by IR. In addition to this, Ministry of Railways had 
also participated in International Railway Equipment Exhibition 
held at Pragati Maidan in New Delhi during October, 2011. 
Ministry of Railways also presented a Railway Tableau during 
Republic Day Parade-2012 juxtaposing the old Punjab Mail 
with the present Punjab Mail, bringing into focus the changed 
amenities and technology adopted by IR over the years. Special 
Exhibition trains, viz., Red Ribbon Express and Phase-IV of 
Science Express Exhibition train, organized by the Ministry of 
Railways in collaboration and coordination with National AIDS 
Control Organisation and Department of Science & Technology, 
respectively, received excellent response from all over India.

The in-house monthly magazines, viz., ‘Indian Railways’ 
(in English) and ‘Bharatiya Rail’ (in Hindi) brought out by the 
Ministry of Railways continued to provide effective links between 
the Railways and the public. A special annual issue of each of 
these Magazines was also brought out.

Commercial Advertising:

Commercial publicity in IR is undertaken by utilizing the 
available assets like station premises, running passenger and 
goods trains, level crossing gates, websites, etc. PRS/UTS tickets 
and reservation charts/forms are also utilized for commercial 
publicity.

Waiting hall at Sealdah Railway Station, 
Eastern Railway.

A view of Science Express at 
Secunderabad Railway Station.

A view of Deshbandhu loco heritage park, Chittaranjan Locomotive Works.


