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Public Relations

Indian Railways’ PR set up is responsible for disseminat-
ing information about various policy initiatives, services, con-
cessions, projects, performances and developmental activities 
undertaken by the Railways. It plays an important role in build-
ing both the corporate and social image of IR.

Being the lead partner during Commonwealth Games, 
wide publicity was given through print media on the role of 
IR in development of sports in India. A corporate Television 
Commercial made by IR in this regard received wide publicity 
by its telecast on various channels and won many international 
awards including the Golden Lion of Cannes. All India awareness 
campaigns were also launched by IR through various electronic 
and print media for educating and seeking the cooperation 
of the travelling public regarding safety at unmanned railway 
level crossings, prevention of fire, security, cleanliness, roof-top 
travelling, Tatkal Scheme, drugging of passengers by unknown 
persons on trains and at railway stations, etc.

The Ministry of Railways participated in the ‘Indian 
International Trade Fair-2010 organized at Pragati Maidan, 
New Delhi.  A specially made 3-D Model of Double Decker 
Coach and a number of static models of various trains were 
the main attractions.  Ministry of Railways also presented a 
Railway Tableau during Republic Day Parade-2011 on this 
theme. During the year, IR organized various Exhibition trains, 
viz., Commonwealth Express Exhibition train coinciding with 
Commonwealth Games 2010, Sanskriti Express Exhibition 
train paying tribute to Gurudev Rabindranath Tagore on the 
occasion of his 150th Anniversary celebrations and Mother 
Express Exhibition train paying tribute to Mother Teresa on 
the occasion of her 100th Anniversary celebrations.

Recruitment/Discharge

During 2010-11, 602 Railway TA personnel and 1 Junior 
Commissioned Officer (J.C.O.) were inducted into various 
Railway TA Regiments while 350 Railway TA personnel, 8 J.C.Os 
and 1 Officer were discharged/retired from TA Regiments.
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The in-house monthly magazines, viz., ‘Indian Railways’ 
(in English) and ‘Bharatiya Rail’ (in Hindi) brought out by the 
Ministry of Railways continued to provide effective links between 
the Railways and the public. A special Annual issue of each of 
these Magazines were brought out.

Commercial Advertising:

Commercial publicity in IR is undertaken by utilizing 
the available assets like station premises, running passenger 
and goods trains, level crossing gates, websites, etc. PRS/
UTS tickets and reservation charts/forms are also utilized for 
commercial publicity.

A queue of school students outside the 
Vivek Express, Northeast Frontier Railway.


