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Public Relations

IR have a full-fledged  PR set-up for keeping the public informed of
the existing and new policy initiatives, programmes, innovations,
projects, services, facilities, etc. besides making them familiar with
various aspect of railway working and seeking their cooperation for
efficient and smooth functioning of the system.

The year, 2004-05 was full of significant and memorable events for
the IR. Wide publicity was given by the Zonal Railways to the flagging
off of various Sampark Kranti Express Trains, introduced under ‘remote
area connectivity’ scheme. Ministry of Railways’ Tableau in the Republic
Day Parade, 2005 on the theme “Homage to Heritage” depicting
Chhatrapati Shivaji Terminus Building, Mumbai which has been
inscribed World Heritage status by UNESCO, won the third prize.

A number of publicity campaigns was launched by the Railways
through print media on various policy initiatives  and incentives offered
to the rail users besides other aspects such as safety at railway level
crossings, security, prevention of fire, travelling with light luggage and
proper ticket, seeking co-operation from the public  on cleanliness of
railway premises, Summer Specials, etc. Zonal Railways also launched
publicity campaigns during inaugural functions held for introduction
of new trains and new projects in their respective regions to make the
public aware of the benefits to be accrued to them.  About 7,205 press
releases were issued, 240 press conferences were organized, 127
publicity brochures were brought out, 188 Radio/TV spots were
broadcast/telecast by the Railways.  About 43 tours for press persons
were conducted by the Railways to highlight the benefits accrued to rail
users due to introduction of new facilities/new projects in their region.

During the year, Railways also participated in 58 exhibitions
including India International Trade Fair-2004. IR  also participated in
an exhibition organized by Indian Institute of Technology, Kanpur.

The in-house monthly magazines, viz, “Indian Railways” in English
and “Bharatiya Rail” in Hindi continued to provide effective links
between the Railways and public.

Commercial Advertising:
Commercial publicity is done on IR at stations through hoardings,

glow signboards as well as modern media of publicity e.g. plasma
screens, other computerised systems, etc. In trains also, the publicity is
done in a manner  giving it an aesthetic look.  IR is now exploring new
areas and ideas where the earnings from commercial publicity could
be exploited to its maximum potential.


